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WAL*MART 3



What Has Wal-Mart Done In The Health Care Arena?

WAL*MART 4




What Has Wal-Mart Done In The Health Care Arena?

Meeting & date Wal-Mart Confidential WAL*MART 5



What Has Wal-Mart Done In The Health Care Arena?

Meeting & date Wal-Mart Confidential WAL*MART 6



What Has Wal-Mart Done In The Health Care Arena?

Is It Working?
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Open Enroliment Results for 2008 \ ' ’
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Annual Enrollment - % of Employed That Are Enrolled
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Where do Wal-Mart Associates Obtain Coverage? (2008)

92.7% Of Wal-Mart Associates Have Health Care Coverage

B Wal-Mart Health Plan 50.2% 690,970
M Spouse 22.3% 306,816
Medicare 4.3% 58,726
Parents/school/college 4.2% 58,332
Other/Previous Employer 3.2% 43,319
® Individual Policy 2.4% 32,747
mV.A. or Military 2.3% 31,478

W Medicaid 1.9% 26,101

W State (other than Medicaid) 1.2% 16,817
W Other 0.7% 9,903

m No Coverage 7.3% 101,079
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Total Wal-Mart Uninsured Drops By More Than 20%
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Overall Wal-Mart Population vs. U.S. Population

Uninsured and Insured

Per the 2007 U.S. Census Bureau, the Uninsured represent 15.8% of the total U.S. population.
17.7% of the U.S. Employed Population is Uninsured, whereas Wal-Mart’s Uninsured is 7.3%.
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Why Do Eligible Wal-Mart Associates Decline Coverage?

In a survey conducted during Wal-Mart’s fall 2007 open enrollment period, eligible associates
who declined Wal-Mart’s coverage were asked why they had declined the coverage. Below
are statements that those associates report as applicable to their personal situation.

% of Eligible Not Enrolled

90% 85.3%
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337,515 267,636 187,266 177,492 151,503 46,275 33,618 12,121
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Wal-Mart To Commission Third Party Study

Goal: Better understand associates who have
12% declined health care coverage, and identify ways

to encourage them to accept health care
10% coverage in the future.
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Communication and Education \ ' ’
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WALMART

Click here to use the

Click here to use the People Like Me

Medical Plan Builder
provided by WebMD

Current Plan Options 2007 New 2008 Plan Options
Your Plan Value Value .
Use this education bar to learn Coverage Type Family
more about each of your plan Family .
choices. When you roll over each Health Care Credit No Coverage
coverage option, you can use this
information to enroll in the Annual Deductible $1,000 Deductible 350 .
coverage that’s right for you.
Network No Coverage
_ $1,000 Deductible .
Out-of-Pocket Maximum No Coverage
Basic + BlueCross .
200 |
Current Cost Your New Cost
$30.00 $56.00
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WAL*MART 2008 Enrollment

Associate Name: Justin Rushing

People Like Me: are you...

Mot =ure what coverage iz right for you? The People Like Me tool gives you bread suggestions for your medical coverage bazed on what people like you
find helpful in their medical coverage. To begin, click on your coverage type below.

Associate Only Associate and Spouse  Associate and Dependent .Famiiy

Famity coverage iz often complex. The Medical Plan Builder letz yvou enter your peraonal information into a coverage modeler, 2o it will probabhy be more
u=zeful to you than the People Like Me.

The Pegple Like Me iz not meant to give vou a =pecific medical plan. t will provide you with 2ome general guidance that haz a high probabilty of being
uzeful to you. The actual needs of vou and vour famity may vary, =0 make sure vou congider vour situation — 2uch as vour financial 2ituation, budgeting
capability and rizk tolerance — before yvou make yvour medical plan choics.
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Congratulations!

Coverage Information Payroll Deduction

Medical Value Plan Associate Only $35.00
Dental Coverage Aszooate Only $3.00
mrm & 4 100,000 Sccocate Only $1.50
ml_ﬁ & 200,000 *
Spouse Life Mo Coverage -
Child Life Mo Coverage o~
Long - Term Disability Coverage $0.55

Short - Term Disabilty Coverage

Health Savings Account ~ $25.00

Cancer Policy Mo Coverage Mo Cowerags $4.00
Accident Policy Coverage Individual $2.00
Profit Sharing i =
and 401(k) Cantributing 35% B0 %
Ascociate Shock
; e Enrolled $5.00 320.00
Your current cost Company Contribution Cost of new plan
Per Pay Period: Par Pay Period Per Pay Period:
£35.00 $100.50 $55.00

Erivacy Policy | Contact Us
Copyright £ 2002 - 2007 Wal-M=art Stores, Inc.
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Robust Communication Strategy New! Speech-

Enabled
Automated
Personalized Outreach
Your medical coverage has postcards to
defaulted for 2008. .
SR Associates’
You can do something about it. homes y —>
But time is running out. . h
WAL<MART -« i
Calls made by
live reps
=
A

Eﬁ-:"‘ﬁi_u
s
Sime s
i — T ——
i
k E-mails to
Associates
. Letters to and
| Associates Personnel
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Robust Communication Strategy

WALMART

uE0% | SaptemberOctaber 2007
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Enroilment
Made Easy

A Guide to Your
2008 Annual Enroliment
September 22 - October 26,2007

TAKE CONTROL OF
YOUR COVERAGE WITH
PERSONALIZED CHOICES

Cheapar prescriptions—
54 for all eligible penarics!

Save for your future—enrol|
fear thie Wal-Mart Profit Sharing
and 407 (k] and Associate Stock
Purchase Plans during Annual
Enraliment|

Wal-Mart World Enrollment Issue

» Distributed to 4,416 locations

* Posted on the WIRE and on
walmartbenefits.com

« Also on Enrollment Made Easy
DVD
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Robust Communication Strategy
Enrolilment Made Easy DVD

« 2008 Enrollment video

« Wal-Mart World Enrollment Issue
« 2008 Associate Benefits Book
* In Front with Wal-Mart (3 episodes)

* Lazy Town™ episode

Your Guide to 2008 [T
Annual Enrollment i e
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Robust Communication Strategy

| Your 2008 warrmarT 2008 Associate Benefits Book

Associate Benefits Book * Enrollment Made Easy DVD
| - Posted on the WIRE and on

* walmartbenefits.com
* 5 copies distributed to each
4 416 locations

e, SUmmary Plan * Additional copies distributed
Y\ Description upon request

Effective January 1,2008

.....

WHAT'S INSIDE...
* Medical Plan
= Pharmacy Banefit
* Dental Plan
* Life Insurance and

Disability Plans

* Associate Stock
Purchase Plan

* Wal-Mart Profit Sharing
and 401(k) Plan

«AND MUCH MORE.
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Who Makes Up the Wal-Mart

Workforce? \ ' ’
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Wal-Mart Eligible Population vs. U.S. Employed Population

Wal-Mart employs more youth and senior workers than the U.S.
population.

= 19.8% of the U.S. employed population is under 25 or over 64
years of age.

= 24.1% of the Wal-Mart population matches this same criteria.
Wal-Mart employs more females than the U.S. population.

" 47% employed/workers are female.

" 61% of associates are female.

38% of Wal-Mart associates have less than 3 years of tenure.
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The Clinic at Wal-Mart \ ' ’
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The Clinic at Wal-Mart

The first co-branded convenient clinic opening April 2008 offering a
one-stop health shop for people short on time

230 clinics scheduled to open by 2009 with 400 clinics by 2010
Long range goal is 2,000 clinics in next 5 to 7 years

Wal-Mart expects “The Clinic at Wal-Mart” to become synonymous
with quality health care at affordable prices, provided by trusted, local
providers

The Clinic at Wal-Mart will offer a limited set of affordably-priced Get
Well and Stay Well services. Each clinic will operate seven days a
week and they will feature prominent signage so patients know what
their costs will be up front

Research shows 55 percent of our in-store clinic patients are
uninsured

25-40% of services are Stay Well (immunizations and screenings)

60-75% of services are Get Well (common illnesses)
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The Clinic at Wal-Mart: Current Facades
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New Business Model: Look and Feel

=

MEMORIAL HOSPITAL
—— T ———

The Elinic at WAL-MAHT tperated By

Co-Branded Model
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$4 Generic Prescription Drugs \ ' ’
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$4 Generic Prescription Drugs

* Launched the program in
September 2006 and cover more
than 350 commonly prescribed

medicines
* More than 100 of our $4
Prescrintions prescriptions are used to treat
p i heart disease and diabetes

Ask the pharmacist or visit

S o * $4 prescriptions are

Move your prescriptions to apprOXImate|y4O percent Of a"
WaElirs tocayiies easy: filled prescriptions at Wal-Mart

* Nearly 30 percent of $4
prescriptions are filled without
insurance — industry trend is 10
percent
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Discussion & Questions

Thank You

SO they
can live
better.




